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WELCOME TO THE
STUDENT PROJECTS
Partnering with the FHNW International Student Projects
Since 2001, the FHNW School of Business has offered
International Student Projects and in 2021/2022, Insight China,
Focus India, connectUS and exploreASEAN will again deliver
international, inter-disciplinary, experiential learning opportunities for students and staff from across our university. The
projects are prime examples of the interdisciplinary approach to
education promoted at the FHNW education and are supported
by the highest levels of the School of Business and the
University as a whole.
The two-part projects include seminars in Switzerland and
abroad. Each project delivers a one-week seminar in
Switzerland open to all final-year students from the Schools of
Business, Engineering, Life Sciences (plus other FHNW Schools
on application) as well as international students from our broad
network of partner universities worldwide. This seminar offers
the participants an insight into the country or region, the
business environment and relevant socio-economic and
demographic challenges. Speakers from industries, embassies
and trade organizations, chambers of commerce as well as
FHNW lecturers offer the participants a comprehensive seminar.
In the international phase, each project takes an interdisciplinary
delegation of between twenty and thirty students and staff to
travel to their chosen destination.
The two-week programme includes visits to multiple cities and
focuses on investigating a defined theme through visits to
industry partners, government departments and embassies,
social projects, partner universities and trade promotion
agencies such as chambers of commerce.
The knowledge, networks and experience of the School of
Business and the industry partners create a supportive learning
environment within which the students can develop and excel;
delivers theoretical, applied and experiential learning
opportunities; and reduces expenditure and risk.
As a public institution, the FHNW finances the seminars in
Switzerland and all costs for lectures and staff fully. However,
our resources do not allow us to fully finance the additional
travelling costs for the highly-motivatedfinal-year students
selected to participate in this once in a lifetime opportunity. This
means we rely on the generosity and support of our partners to
make these projects a reality.

To our knowledge, Insight China, Focus India, connectUS and
exploreASEAN are unique within Switzerland due to their
nature, their organization and in particular the central role played
by students in defining, organizing and leading the projects.
Their future success is especially due to the close and
supporting relationship with the partners. I, and the projects’
supervising lecturers, hope you will look favourably on the
students’ partnership brochure and that you will join in
supporting these projects in 2020/2021. Our student project
teams look forward to discussing these challenging and
educational projects personally with you.

Prof. Michael Jeive
Coordinator International Student Projects:
Insight China, Focus India, connectUS and
exploreASEAN

FHNW School of Business joins top 5% of global
business schools

Delivering on Excellence and the Highest of Standards in
Business Education
7/29/2021 9:04:00 AM
Tampa, Fla., USA (July 29, 2021)— AACSB International
(AACSB) announced today that Beijing Jiaotong University;
Brest Business School; James Cook University, Singapore;
Lucerne University of Applied Sciences and Arts; Prince Sultan
University; School of Business Administration, Hitotsubashi
University; School of International Corporate Strategy,
Hitotsubashi University; Tasmanian School of Business and
Economics; and the University of Applied Sciences and Arts
Northwestern Switzerland have earned accreditation in
business.
For over 100 years, AACSB accreditation has represented the
highest standard of quality in business education in the world.
As the longest-serving and largest business education network,
AACSB connects lifelong learners, educators, and businesses
worldwide. Today, a total of 910 institutions across 58 countries
and territories have earned AACSB accreditation in business.
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THE TEAM 2022
Meet the people behind connectUS 2022!
The project team (Patrick, Deborah, Chantal, Michelle) is your direct contact and will also organize
and lead the two seminars (Seminar in Switzerland and Seminar Abroad).
The communication team (Marc and Tamara) ensures a flawless web presence. Moreover, they help
to meet the sponsorship agreements and implement them accordingly. Of course, the communication
team is also responsible for creating content for all our channels.
Both, the project and communication team, are students from the University of Applied Sciences in
Northwestern Switzerland (FHNW) who are in the final year of their studies in Business
Administration (International Management).
We are all very excited to be a part of the connectUS success story and are looking forward to
working together with you.

Patrick Zimmermann, Marc Rychen, Deborah Libardi, Chantal Kreyenbühl, Michelle Oehninger, Tamara Frei
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THIS YEAR'S TOPIC
Change today for a better tomorrow!
The past year has been an immense amplifying glass for unsolved challenges the world faces,
intensified by the pandemic we still find ourselves in. Whilst this has undoubtedly been hard for many
of us, things shifted; some also for the better. A generation has found its voice and demands changes
from society, government and businesses. The climate shows once again that changes need to
happen sooner rather than later.
At connectUS2022 we asked ourselves:
What do we feel has changed in the
willingness to battle the unsolved challenges
we face? The answer is that businesses and
governments need to start listening,
understanding and acting according to the
demands of society. This has been demonstrated by the purpose driven business
movement where the “WHY“ takes centerstage. Linking this upcoming journey to the
previous connectUS projects, where sustainability in its many aspects has played a
major role, connectUS 2022 explores what is
behind businesses’ self-defined sustainability
goals. Companies need to tell a story and
give a bigger meaning to what they are
reaching for in the future. We must change
for a better tomorrow with meaning and no
empty promises. Acting responsibly is key.
The connectUS team 2022 has created a framework, based on the seven lenses of purpose by Henry
Playfoot and Ross Hall. Its aim is to be able to dig into the visions and better understand how they are
going to be achieved. Further, the alignment of sustainability and purpose-driven business will be
explored. “Vision Zero” leads the way to live and do business in a more purpose-oriented manner
along with the idea of sustainability for ourselves and our communities. All this follows the aim of
creating a better tomorrow. Eight zeros have been developed to highlight the negative actions and
attitudes we should eliminate to create a better future.
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VISION ZERO IN DETAIL
The next two pages will introduce you to the concept Vision Zero. All eight "zeros" will be explained
in more detail and it will become visible how they are linked to the two key words "purpose" and
"sustainability".

Zero irresponsibility
Risk cannot be avoided and will therefore be omnipresent. Nevertheless, irresponsibility is an
aspect which can in fact be escaped. It is necessary to carry out a thorough risk-analysis
when it comes to decision-making. Acting responsibly means being able to justify decisions,
having valid reasoning and taking responsibility if something does not work as planned.
These are sought-after characteristics from all stakeholders. This responsibility is especially
important considering our environment and climate.

Zero dissatisfaction
Being employed is one thing, staying in the job for a considerable time another. The aim of
every employer should be to keep staff-wellbeing high. Employees should be given a voice
and meaning to their everyday work. This purpose leads to higher motivation and thus less
dissatisfaction. From a sustainable perspective, it can be seen that with zero dissatisfaction,
companies are able to retain talent, have low turnover rates and therefore reduce costs and
obtain important knowledge and know-how.

Zero loss of opportunities
Based on the purpose perspective of making the world a better place, this dimension calls for
action and animates to step forward rather than remaining stationary or even stepping back.
Enhancement of a sustainable world and way of living energizes the spirit to constantly solve
problems rather than living with them. We want to animate each individual and organization to
take action, because every day offers another opportunity to work for a more sustainable
tomorrow. Actions like the shift into green business development are the ones to take in our
current situation.

Zero waste of resources
The resource scarcity around the globe must be successfully addressed; a sustainable
production process is key to achieve the survival of our planet. The perspective of improving
the supply chain leads us to topics to be examined including supply chain management, lean
management and the concept of circular economy. The efficient use of resources in
production and throughout the supply chain offers a vision of zero waste of resources.
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VISION ZERO IN DETAIL
Zero insignificance
Finding a meaning in our actions is what drives human beings. Experiencing a sense of purpose
at work is generally recognized as an essential motivating factor in today's world. Recognizing a
purpose also leads to the promotion and facilitation of creativity, innovation and leadership.
Moreover, even customers’ buying preferences orientate towards products based on the
company's underlying idea, branding and reputation, and whether it is justifiable. This clearly
shows that in order to drive profit, companies need to have zero insignificance and deliver a
narrative representing a purpose.

Zero empty promises
“Zero empty promises” goes hand in hand with trust. If this foundation of a relationship is not
met, its continuation may be complicated and endangered. Therefore, the focus should lie on
transparent behavior of organizations to keep trust high.

Zero delusion
With our delegation being in the last year of their studies, job search is around the corner. When
applying for a position, several factors are considered. Employees want to be a part of the
organization and the values it delivers. Organizations are expected to be authentic and not
delusional in order to recruit and retain talent. For our generation the topics of sustainability and
green business development are crucial.

Zero egoism
An organization that cares about its surroundings and the wellbeing of the world must strive for
cooperation with and appreciation of employees as well as external stakeholders. Besides
acting in favor of the organizational goals, it is also essential to consider the wellbeing of the
planet, acting more sustainable as an organization within the market and the environment. This
vision can be summarized as to follow an eco-system rather than ego-system.
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ADVANTAGES OF
BEING A PARTNER
connectUS offers its partners a diverse pool of potential employees. In addition to advertising
possibilities through all of our PR activities, you will support students in acquiring new skills as well as
contribute to this generation's educational opportunities.

1
ACCESS TO FUTURE EMPLOYEES
Get direct access to potential future
employees. You will be granted access
to CVs of all delegation members
(around 80 students). As the delegation
is an exclusive selection of talented
students in their final year you may find
the perfect candidate for one of your
vacancies among them as many organisations did in the past years.

2
SEMINAR IN SWITZERLAND & FINAL EVENT
You will be invited to our one-week Seminar in
Switzerland in which you not only benefit from
expert speakers, but can also connect in person
with the delegation members of all projects. After
the Seminar Abroad, you will be invited to our final
event where the projects share their experiences
and lessons learned with you and students of the
FHNW.

There are even more advantages awaiting you on the next page.
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ADVANTAGES OF
BEING A PARTNER

3
PUBLICITY

4
NETWORKING EVENTS
The Career Fair takes place during our
Seminar in Switzerland at the Campus Olten
in February. Partners of all international projects have the possibility to present their
company and recruit students from various
fields of study. An additional platform for
partners to present themselves and recruit
students is at the Long Night of the Careers,
which takes place in October 2022 at the
Campus Brugg.

Raise the awareness and attractiveness of
your company amongst FHNW students.
During all project activities, you benefit
from the placement of your company logo.
This includes on-campus activities, project
newsletters, websites and social media
pages. You can further benefit from a free
placement of your company’s vacancies on
the Next Career Services job list to achieve
spread among numerous students.

5
SPEED INTERVIEWS
You get the opportunity to interview a
selection of all delegation members according
to your needs during speed interviews at the
Career Fair event during the Seminar in
Switzerland. You may find the ideal can-didate
to fill one of your vacancies among 80
qualified students from different fields of
studies. Furthermore, you benefit from
reduced participation fees at the Campus
Lunchtalks, where you can interview students
from various fields of study as well.
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YOUR CONTRIBUTION
We would be pleased to welcome you as an active contributor to this unique project. We appreciate
your endorsement and look forward to a mutually beneficial collaboration and gaining knowledge on
many levels for all parties involved. Your contribution will help us to make this learning experience
possible and give students the possibility to broaden their horizon and to gain a unique learning
experience.
Thank you for your interest.

We are happy
to negotiate
other options
with you as
well as to
present you
our project in
person. Please
contact us for
further
information.
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FINANCE
Have a look at our financial concept
To build our road of success we rely on the
generosity of our partners and delegation
members. Our delegation members are all required
to commit a participation fee.
This project aims to deliver a great experience to
the delegation, partners and organisations
involved. Your contribution as a partner of this
project would help us reach our goals and will draw
benefits to yourself as well. As you can see in the
graph, a substantial part of the total funds are used
for the Seminar Abroad. The largest two cost points
consist of the travelling as well as the
accommodation in the cities wer are going to visit.
We invite you, our potential partner, to study the
contribution matrix in this booklet and decide which
partnership suits your demands. It is important to
add that we are willing to negotiate with our
partners and are open to settling different sums by
making tailor-made agreements.

100% OF YOUR
CONTRIBUTION
WILL GO TOWARDS
SPONSORING
STUDENTS.
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KEY DATES & EVENTS
Seminar in Switzerland
14 to 18 February 2022
A one-week seminar at FHNW in February where the
delegation, interested students (national and international) and your employees can learn and benefit
from speeches about each region of the projects.

Career Fair
18 February 2022
The Career Fair takes place during our Seminar in
Switzerland in February. Partners of all international
projects have the possibility to present their company
and recruit students from various fields of study.

Seminar Abroad
7 to 24 April 2022
A delegation, consisting of around 30 FHNW students
and university lecturers will take part in this two-week
trip through various cities in the United States and
Canada (alternatively Europe or Switzerland only depending on the global situation related to COVID-19).
During visits to companies, public institutions as well
as universities, the delegation gets the best possible
chance to exchange knowledge, engage in dialogues,
expand their personal networks, and broaden their
horizons.

Final Event
9 May 2022
After the Seminar Abroad, you will be invited to our
final event where the projects share their experiences
and lessons learned with you and current students of
the FHNW.
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OUR TEAM
CHANTAL KREYENBÜHL
Project Coordination & Communication
Bsc in Business Administration
(International Management)
Major: Banking & Finance
+41 79 424 98 48
chantal.kreyenbuehl@connectus.ch

PATRICK ZIMMERMANN
Seminar in Switzerland
Bsc in Business Administration
(International Management)
Major: International Financial Management
+41 78 944 40 18
patrick.zimmermann@connectus.ch

DEBORAH LIBARDI
Seminar Abroad
Bsc in Business Administration
(International Management)
Major: Financial Management and Controlling
+41 79 283 36 68
deborah.libardi@connectus.ch

MICHELLE OEHNINGER
Partnership & Finance
Bsc in Business Administration
(International Management)
Major: Financial Management and Auditing
+41 77 483 39 61
michelle.oehninger@connectus.ch
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ARE YOU READY TO
CHANGE TODAY FOR A
BETTER TOMORROW?
Take action, become a partner and join
connectUS 2022 to achieve a mutually
beneficial outcome.

Studienverein Abroad
connectUS
Riggenbachstrasse 16
4600 Olten

www.connectus.ch
info@connectus.ch

